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PILLAR TWO -COLLABORATIVE 
PARTNERSHIPS 

5 
Ongoing Technology 
partnerships

20
Content 
Partnerships

New evaluation 
partnership

New government 
partnership

64 new stories 
across 23 channels

28

28 New content 
channels

37

No. of Hubs active

 Hitnet mobile app 
MVP developed Pursuing 7 of the SDG’s

5 team members 
(1 First Nations, 2 women)

5 advisory board members 
(1 First Nations, 3 women)

2020 Year in Review
VISION

To build vibrant, healthy and 
digitally capable communities all 

over the world.

Be Deadly 
Online
1650

Money Channel
965

Just for Kids
1214

Music Channel
907

Lockhart 
Bush Tucker
1079

BushTV
893

Wayz
983

Kids Matter
880

Hep C
979

Young Murri 
Leaders
762

Woorabinda
2877

Cleveland YDC
1560

Lockhart River
2139

Kununurra
1537

Saibai Island
1936

Aurukun
1175

Kalgoorlie
1886

Milingimbi
1158

Halls Creek
1602

Weipa
1000

Top 10
Hubs

Top 10 
Channels

Demographic Breakdown

Adult
6640

Male
15585

Teen
9676

Female
10411

Elder
1843

Child
7837

49 new 
channels.
2nd highest use channel 
at 1376 purposeful usage

languages covered 
(Wik, Yolngu, Kriol, 
and Solomons Pigin)

Wifi Usage Stats

628
Total Devices

6.5MB
Avg Upload

22 mins 14s
Avg Session Time

1234
Total Sessions

59.83GB
Total Traffic

42MB
Avg Download

Soloman Islands
2 new staff, 2 digital skills 
workshops, 2 hubs, 14 new 

content channels

Total content channels
75 Australian

14 Soloman Island

8th
year
operating

7th 
year of B Corp 
accreditation


