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Harnessing the digital revolution 
for the hardest to reach

Imagine living in a world where you 
are unable to be part of the digital 
revolution. This could be because of 
where you live, your age, your cultural 
background or even your gender. Then 
imagine if you didn’t have the digital 
skills required to harness the digital 
world to improve the life of yourself, your 
family and your community. This is the 
reality for over 4 million Australians and 
nearly half the world’s population.

The ubiquity of digital devices and 
connectivity for the majority of us means 
that we are powering ahead with using 
the internet to access life-changing 
information and services. Access which 
is aiding education, health, community 
connection and economic advancement. 
However, millions of people are being 
left behind, and delivering universal and 
affordable broadband service to harder 
to reach communities is a technical and 
financial challenge, and is typically not 
commercially viable. So what do we do?

The United Nations developed the 
Sustainable Development Goals (SDGs) 
as a blueprint to achieve a better and 
more sustainable future for everyone 
and the planet. The 17 defined goals 
are interconnected and the ambition 
is to achieve each by 2030.

Information Communication Technology 
(ICT), a service that Hitnet provides, lends 
a platform for collectively solving all of the 
SDGs. At Hitnet we have a focus on these 
goals, working towards the achievement of 
at least six of them, and are developing an 
impact framework to show our progress.

At Hitnet, our work has a clear focus 
on digitally excluded and hard to 
reach communities. Our vision is to 
build vibrant, healthy and digitally 
capable communities, engaged in the 
digital economy all over the world.

Our Hitnet Community Hubs with 
Wi-Fi hotspots enable people to 
connect to online services and access 
culturally appropriate health and 
social information. We are a one-stop 
digital shop for these communities.

As is now widely known, the digital 
divide is attributed to lack of access 
to the internet, due to affordability, 
usage and skills. However, digital 
inclusion can only improve people’s 
daily lives when they feel empowered 
to access and use the technology, in 
a way that is meaningful to them.

Encouraging community content 
development in local languages is 
essential in driving usage and digital skills 
development. This was Hitnet’s focus when 
we developed the ‘My Place’ channels, 
community-owned channels where 
community-created content is housed, 
improving connection to community 
and country, and offering a creative and 
digital outlet. We also spend time with 
the communities ‘activating’ the Hitnet 
Hubs after they are installed, including 
co-designing their Wi-Fi hotspot mobile 
landing page. This gives true ownership 
of the technology to communities, 
aiding in bridging the digital divide.

Our new outdoor hub ‘Mobile Max’, evolved 
from community feedback that access 
to information was needed outside of 
the usual sites; clinics, hospitals, libraries, 
community centres. ‘Mobile Max’ is a tough 
outdoor digital hub that can be moved 
to where people need him, and breaks 
down further barriers to connecting to 
the digital world. We conducted a pilot 
project of Max over 6 months at Alice 
Springs library, you can read all about 
it later on in this Annual Highlights.

We finalise this report on the eve of 
embarking on an exciting new chapter at 
Hitnet, with our first project in the Pacific 
about to be launched; enabling a new 
community of people to experience 
and benefit from the digital world, with a 
focus on gender equity of digital access, 
an issue that we’re passionate about.

Thanks for taking the time to read our 
2018 Annual Highlights. We hope it is 
insightful and thought provoking and we 
would love to continue the discussion 
wherever you are in the world.

“At Hitnet we have a 
focus on the Sustainable 
Development Goals, 
working towards the 
achievement of at least 6 
of them”

Julie Gibson
Hitnet CEO and  

Co-founder
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Development Goals

Our partners

TECHNOLOGY PARTNERS
HumanIT*
Neoproducts
Tuftec
Easyweb Digital
Sustainable Software
IYP Software
Visual Obsession

CONTENT PARTNERS
Australian Indigenous 
HealthInfoNet
BushTV
CAYLUS
Connect n Grow
First Languages Australia
ICTV
Interplay Project
iTalk Library
NG Media
Show Me the Way
TEABBA
Wantok Musik
Yirara College

OTHER PARTNERS
Clearpoint Counsel*
BWA Accountants
Global Leadership Foundation*
Tank*
Australian Digital Inclusion 
Alliance
Good Things Foundation – Be 
Connected program

Hitnet has proudly been a B 
Corporation since 2013. 

Certified B Corporations are businesses that 
meet the highest standards of verified social and 
environmental performance, public transparency, 
and legal accountability to balance profit and 
purpose. B Corps are accelerating a global culture 
shift to redefine success in business and build 
a more inclusive and sustainable economy.

The United Nations Sustainable Development Goals 
are the blueprint to achieve a better and more 
sustainable future for all.  We identified the key 
Goals that most closely relate to Hitnet’s work and 
use them to drive our activity.

*Fellow B-Corporations
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Accessible knowledge. 
Transforming lives.

We deliver information and 
services to the hardest-to-reach 
people around the world.

We co-create a platform for 
knowledge exchange to build 
vibrant, included communities.

Hitnet 
highlights 
for 2018

This four page spread highlights the varied, impactful work we do 
across the country, and some of our key achievements in 2018. 

Hitnet Wi-Fi Hotspots; an 
on-ramp to the digital world

Our free Wi-Fi hotspots take our hardware platform 
from basic touchscreen kiosks to innovative digital 
hubs, with many possible uses.

Once connected to Hitnet Wi-Fi, a mobile user is directed to a community 
co-designed mobile landing page, listing local useful websites and apps. 
We are now also conducting digital skills training with a focus on older 
Australians, as part of the federal government’s Be Connected program. 

For example with the Aboriginal Medical Services we have worked with, 
they include local service providers for health, family, government 
services, transport, as well as financial institutions in their mobile landing 
pages. This helps people who are inexperienced internet users access 
relevant information and services; an on-ramp to the digital world.

The Hitnet Wi-Fi gives full control to the community to decide on the 
level of content filtering; do they want people to access social media, 
for example. Also, they set the operational hours of the Wi-Fi, and the 
amount of data and length of use per day, for each user.

Importantly, the Hitnet Hubs can be used as central collection points 
of health data in remote communities; with personal wearable health 
trackers, nudging healthy behaviours and informing better design of 
programs. 

 “Analysing data can lead to significant benefits 
for the community. Data improves Government’s 
ability to understand complex issues and to 
make better decisions and design more targeted 
programs”. Australia’s Tech Future: Delivering 
a strong, safe and inclusive digital economy 
(Australian Government 2018).



Over the hot Central Australian summer, 
Mobile Max our innovative outdoor 
hub, was installed at the Alice Springs 
Public Library for a 6-month trial.

Drawing on both a library staff survey and usage 
data generated form Mobile Max, Julie, Hitnet’s CEO, 
presented initial findings from the trial at the ALIA 
Information Conference Online 2019 in Sydney. 

Mobile Max evolved from community feedback that 
access to information was needed outside of the 
usual sites – clinics, hospitals, libraries, community 
centres – and preferably outdoors where Aboriginal 
and Torres Strait Islander people congregate. 

Mobile Max runs off a 12-hour battery, has a Wi-Fi 
hotspot, mobile phone recharge ports, and an easy-
to-use touchscreen that displays interactive cultural 
and social information. The Alice Springs installation 
included photo collections from the library’s digital 
archives, TV news bulletins from the local Yirara 
College, and other cultural stories (many in language) 
from local Indigenous content producers.

We attended the inaugural 
Indigenous Digital Excellence 
Awards at the NCIE in Sydney 
to proudly support two of the 
finalists from the Hitnet family.

Nickeema Williams was a finalist for the 
IDX Young Innovator of the Year Award for 
her work with Hitnet and the Red Cross 
where she works with communities to 
help capture their stories and present 
them through various media. Nickeema 
was responsible for the Hub being installed 
in Woorabinda, one of our most popular.

Patricia Elarde was nominated for 
the IDX Digital Elder of the Year Award 
for her work at Diabetes Queensland. 
She’s worked closely with Hitnet over 
the years to develop ‘The Diabetes 
Story’, an interactive module and web 
app designed to promote messages 
for Indigenous Australians and their 
families affected by diabetes.
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‘Mobile Max’ Pilot Project

Partnerships are key to the 
work that we do. Hitnet has 
the platform to showcase and 
celebrate the community 
content production work done 
around the country.

This year we formed new content 
partnerships and distributed the 
following content channels that can all 
be viewed on our website.

1. The ‘Wayz’ videos have been co-
created with the young people 
in Kuranda with True, Cairns. 
They focus on improving mental 
health and wellbeing, health 
literacy and in developing healthy 
and respectful relationships.

2. With BushTV we’ve distributed 
‘Untold Stories’, short historical 
based documentaries produced 

to promote the inclusion of First 
Nations people in the constitution.

3. The Central Australian Youth 
Link Up Service (CAYLUS) 
support community projects 
that improve quality of life and 
address substance misuse 
affecting young people. Their 
videos cover vital topics such 
as cybersafety, and community 
control of WiFi services.

4. ‘Be Deadly Online’ are fun 
animations with important 
messages around cybersafety 
and looking after your 
digital footprint. We were 
pleased to distribute these 
on behalf of the Office of the 
eSafety Commissioner.

5. The Australian Indigenous 
HealthInfoNet are now producing 
short educational videos for 
health workers, we are pleased 

New content 
distributed from 
our partnerships

to be able to further their reach 
by distributing in regional 
and remote Australia.

6. With Indigenous Community 
TV we have showcased 
’Indigenous Music Week’ and 
distributed their beautifully 
produced ‘Our Bedtime Stories’.

7. The ‘Young Deadly Free’ channel 
has distributed vital animations 
around STI’s and HIV to young 
people with the support of 
Cairns Sexual Health and SAHMRI.

8. In a world first documentary 
release, we’ve distributed 
‘Black Bird’ which offers a 
personal perspective on the 
experience of the descendants 
of slavery in Australia. 

New Hitnet Board

Alongside Mobile Max, Hitnet 
has been further developing 
many of the features on their 
indoor hubs. 

They now have a new stream-lined 
operating system, software and 
formatted content with in-built Wi-Fi 
hotspots offering free Hitnet WiFi for the 
first time. 

These new units have been installed in 
Geraldton, Western Australia, five sites 
in NSW and 3 sites in the Latrobe Valley 
in Gippsland, Victoria.

This has been a true R&D collaboration 
with our trusted tech partners, 
HumanIT, Sustainable Software, 
Neoproducts and Easyweb Digital.

As Hitnet is continually evolving, 
our governance has needed to 
update and change as well. 

This year we recruited a new advisory 
board made up of five values-aligned, 
diverse and skills-based members, who 
will be actively involved as Hitnet grows. 

Our new board comprises long-
standing Hitnet advocates, Cameron 
Neil, Nickeema Williams, Ange Ferguson, 
Colette McInerney and Ian Patterson. We 
meet on a quarterly basis but keep in 
touch as new opportunities and events 
arise around the country. A big thank 
you for the service of Helen Travers and 
Cameron Burgess who were our previous 
board members.

Digital Trakz 
Launch

We collaborated with 
Menzies Health Research 
to develop their Trakz 
comic book series into an 
interactive digital story. 

The stories are for young Aboriginal 
and Torres Strait Islander people 
experiencing teasing and bullying 
and have been distributed to Hitnet’s 
50 Hubs across Australia, and are in 
the Google Play and iTunes stores.  

The app is offline-capable which 
means once it is downloaded it doesn’t 
need any Wi-Fi or data to be used, 
an important feature for our users. 

New Innovative 
Hitnet Hub sites

Check it out at via: hitnet com.au/kiosk/

Despite hotter than average temperatures, 
usage of Mobile Max continued to trend upwards 
through the summer with double the use of 
Hitnet’s indoor hubs and average purposeful use 
of 25 minutes (vs 8 minutes for indoor hubs). 

The Alice Springs Public Library staff had a very 
positive attitude to Mobile Max and felt that it 
provided an opportunity for the library to engage 
with local Indigenous youth. They also note that 
having local community-based content, as 
well as health and legal content presented on 
a versatile platform was a valuable addition to 
library services. The additional free Wi-Fi was 
seen as supplementing the library offering 
and providing a back up service for library 
users – useful in peak periods and outages.

Working with the library sector, Mobile Max provides 
a vital connection to the digital world and to culture 
through easy access to locally produced content, 
the digital library, and unique cultural archives.

Based on the trial with Alice Springs Public Library 
there is clearly a role for Mobile Max in regional and 
remote libraries where there are local staff, content, 
and accessibility challenges – in particular in the 
parts of Australia where there are so few libraries 
across the many remote Aboriginal communities. 

Please contact us if you would like to read the full 
pilot project report or download from our website.



2018 National Network 
Usage Statistics

In 2018, there were on average 1,200 
purposeful uses (with an 8 minute average 
use) of each Hub for the year, in 34 different 
communities, with locally produced My 
Place’ Channels being the most used.

Hubs: 8
Purposeful uses: 4,477
Female: (41%)
Male:  (59%)

URBAN

Hubs: 8
Purposeful uses: 8,094
Female: (40%)
Male: (60%)

REGIONAL

Hubs: 18
Purposeful uses: 27,708
Female: (47%)
Male: (53%)

REMOTE

Top 10 Hubs 
used across the 

network

Weipa Hospital
8% / 1509 uses

Millingimbi Island Health Centre
7% / 1226 uses

Inala Health Centre
6% / 1074 uses

Cooktown Health Centre
6% / 1001 uses

Napranum Health Centre
9% / 1586 uses 

Lockhart River Health Centre
13% / 2289 uses

Ngukurr Community Store
12% / 2191 uses

Kalgoorlie Health Centre
10% / 1701 uses

Saibai Island Health Centre
14% / 2424 uses

Woorabinda Hospital
16% / 2877 uses

Top 10 My Place 
uses

My Place - Saibai Island 
6% / 630 uses

My Place - Hopevale
5% / 538 uses

My Place - Warbuton
5% / 531 uses

My Place -  Coen
4% / 478 uses

My Place - Pormpuraaw
7% / 839 uses

My Place - Ngukurr 
14% / 1612 uses

My Place - Napranum 
8% / 950 uses

My Place - Aurukun 
8% / 910 uses

My Place - Lockhart River 
18% / 1997 uses 

My Place – Woorabinda 
25% / 2850 uses

Top 10 Channels 
used across the 

network

Money Channel
10% / 2197 uses 

Lockhart Bush Tucker
8% / 1884 uses

NAIDOC Week
8% / 1777 uses 

The Diabetes Story
7% / 1560 uses

Young Parenting
10% / 2256 uses 

Wayz
11% / 2614 uses

Desert Pea Media
11% / 2517 uses

Be Deadly Online
10% / 2373 uses

Music Channel
12% / 2785 uses

Kids Matter
14% / 3130 uses

Elder: (7%)
Adult: (20%)
Teen: (40%)
Child: (33%)

Elder: (8%)
Adult: (21%)
Teen: (38%)
Child: (33%)

Elder: (8%)
Adult: (21%)
Teen: (37%)
Child: (34%)

JULIE GIBSON
+61 400 501 186
julie@hitnet.com.au
Level 2, 696 Bourke St
Melbourne, VIC 3000
Australia

HELEN TRAVERS
+61 404 590 252
helen@hitnet.com.au
Cairns, Queensland
Australia

Our network

hitnet.com.au

Hitnet’s platform in 
Australia includes 
approximately 50 Hitnet 
Community Hubs in 
urban, regional and 
remote communities. 

The Hubs are located in 
health clinics, hospitals, 
schools, libraries and youth 
detention centres.

Each Hub is used on average 
1,200 times per year, and 
each “use” represents a 
purposeful interactive session 
- not just passive viewing of 
a screen. Further, to broaden 
the reach, the content is 
distributed via the web and via 
downloadable, offline capable 
web apps to mobile devices.


