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More than just bridging 
the digital divide.

The past twelve months has seen an 
acceleration in digital transformation 
globally, with tech buzzwords such 
as the ‘Internet of Things’, ‘Blockchain’ 
and ‘AI’ becoming mainstream. Global 
tech company Intel, predicts there’ll 
be 200 billion smart devices in use by 
2020 and around 26 smart objects 
for every human being on the planet. 
While some of these changes are 
worthwhile and enabling, others just 
add further complexity to our lives. 

Then there are the opening, sobering 
words of the documentary, the ‘Third 
Industrial Revolution’ featuring economist 
Jeremy Rifkin: “The global economy is in 
crisis and economists warn that we face 
another 20 years of declining productivity, 
slow growth, steep unemployment and 
increasing inequality”. With his prognosis 
plus the impact of real-time climate 
change, it’s a moral imperative to leave 
the “fossil fuel age” behind and move 
to a new smart digital infrastructure.

Rifkin predicts that by 2030, a global 
Internet of Things (IoT) platform will even 
the playing field by bypassing centralised 
middlemen with a distributed global eco-
system, enabling access to the economy 
for all. But how do we make sure people 
have the necessary access to join this third 
industrial revolution without succumbing 
to the threats that the internet poses? 

The annual ‘Australian Digital Inclusion 
Index’ findings released by Telstra and 
RMIT in August 2017 found that around 3 
million Australians (12% of the population) 
are digitally excluded. That is, they don’t 
have easy access to the internet due 
to lack of affordability, accessibility or 
digital competency. The groups most 
at risk of remaining on the other side of 
the ‘digital divide’ are older Australians, 
people with disabilities, people living in 
regional and rural areas (note: remote 
areas haven’t been included in the 
ADII, to date), Aboriginal and Torres 
Strait Islanders, and people with lower 
levels of education and income. 

At Hitnet, our work has a clear focus on 
the digitally excluded and marginalised 
communities. Our vision is to build vibrant, 
healthy and digitally capable communities, 
engaged in the digital economy all over 
the world. So how do we plan to make 
sure that the ‘Internet of Things’ platform 
is available for the hardest to reach so 
they can be a part of this new industrial 
revolution? How do we guide them past 
the obstacles of the internet and groups 
with misaligned values and intentions? 

Hitnet’s digital platform is co-designed 
with the communities we’re located in. 
We’ve developed innovative, co-created 
experiences that break down barriers 
to connection, access and information. 
For example, our world first ‘Mobile Max’, 
is a tough outdoor mobile hub that is 
transported to where people need him 
most – one day at the local football 
carnival, the next in a language centre. 
And by connecting people to free WiFi 
hotspots, we’re improving access through 
easy-to-use touchscreens and mobile 
phone experiences for people of all levels 
of digital literacy. Read on to discover 
where ‘Mobile Max’ is up to in his evolution 
and how we can bring him to you!

As governments and organisations are 
digitising their services all around the 
world, it’s urgent that the hardest to reach 
are able to access these services. Further 
from home in Asia, 2.2 billion or 53% of the 
population are digitally excluded. Globally 
3.6 billion or just under half the world’s 
population are excluded. This is a massive 
challenge and the introduction of the IoT 
platform will see great gains for the world’s 
marginalised. We believe that Hitnet’s 
services are able to solve this global 
problem, not just ‘bridge the digital divide’.

At Hitnet, we pride ourselves on our 
ability to be responsive and agile to the 
conditions around us. That’s why we’re 
making changes to our branding and 
messaging that simultaneously honours 
our past and embraces our future. Our 
core purpose and values are solid, with our 
new brand reflecting our connection with 
communities and representing co-creation 
and collaboration. We think it’s worthy of an 
innovative global technology company.

We hope you enjoy this year’s 
annual highlights report. We look 
forward to hearing from you and 
receiving your comments.

Our vision is to build 

vibrant, healthy and 

digitally capable 

communities, engaged  

in the digital economy 

all over the world.

Julie Gibson
Hitnet CEO and  

Co-founder
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We comprehensively completed and 
passed our B Corp certification for the 
third time, and were subsequently 
made a ‘Best for the World’ honouree!  

The assessment is completed bi-annually and is  
a holistic management consulting tool that makes 
us re-evaluate our business and practices. We 
picked up extra points in this assessment and are 
pleased to be in the company of an illustrious, 
forward-thinking group of global companies. 

The Sustainable Development Goals that 
most closely relate to our work are: 

*Fellow B-Corporations



Hitnet has partnered with  
Easyweb Digital to provide 
their WiFi solution for 
the Hitnet Hubs.

The WiFi hotspots will be free for 
mobile phone users, easy to access 
with no log-ons and an easy-to-use 
mobile landing page with curated 
websites and apps. The solution 
allows for content filtering, a limit 
on time and downloads to ensure 
that the WiFi bandwidth is fairly 
shared, and comprehensive usage 
reporting for the Hub owners.

There is also the opportunity for 
governments and other organisations 
to advertise social marketing messages 
through the WiFi as follows: 

On the Hitnet WiFi log-on page:
an image can be added to the 
‘click to connect’ page. This can 
be a different image for different 
Hub sites. There is usage reporting 
for each Hitnet Hub site.

On the Hitnet mobile landing page:
this can be customised to provide 
links to particular websites (eg. 
Government portals, shopping sites, 
banking) and web apps. There is usage 
reporting for each Hitnet Hub site.

Hub WiFi hotspots 
with mobile 
landing page

Hitnet brings information and 
services to the hardest-to-
reach people in the world. As 
governments and organisations 
are digitising their services, 
Hitnet breaks down barriers to 
provide connection, access and 
information to the 3 million people 
(12% of the population) in Australia 
who are digitally excluded. 

Hitnet 
highlights 
for 2017 Our Hitnet Community Hubs with 

Wifi hotspots enable people to 
connect to online services and 
access culturally appropriate 
health and social information. 
We are a one-stop digital shop 
for marginalised communities.

Our main audience is Aboriginal 
and Torres Islander children, 
teenagers and young parents, 
particularly in remote and 
regional locations. In cities, 
refugee and new migrant 
groups are also users.

Mainstream advertising metrics 
(e.g. thousands of clicks and/or 
eyeballs) and timeframes (daily, 
weekly and/or monthly volumes) 

are largely irrelevant to remote 
Indigenous communities. Most 
communities where the Hitnet 
Hubs are located are extremely 
remote with less than 200 
people, including Kiwirrkurra 
(arguably the most remote 
community in Australia) and 
Saibai Island (closer to the 
Papua New Guinea mainland 
than the most northern tip of 
the Australian mainland).

This four page spread highlights 
the continual innovation around 
our work and the opportunities 
we provide for government and 
other organisations to engage 
with this population.

12% of the population in Australia... 

are digitally excluded.



We attended the inaugural 
Indigenous Digital Excellence 
Awards at the NCIE in Sydney 
to proudly support two of the 
finalists from the Hitnet family.
Nickeema Williams was a finalist for the 
IDX Young Innovator of the Year Award for 
her work with Hitnet and the Red Cross 
where she works with communities to 
help capture their stories and present 
them through various media. Nickeema 
was responsible for the Hub being installed 
in Woorabinda, one of our most popular.

Patricia Elarde was nominated for 
the IDX Digital Elder of the Year Award 
for her work at Diabetes Queensland. 
She’s worked closely with Hitnet over 
the years to develop ‘The Diabetes 
Story’, an interactive module and web 
app designed to promote messages 
for Indigenous Australians and their 
families affected by diabetes.

We attended the launch of the 
Hitnet Hub at Cleveland Youth 
Detention Centre in Townsville.

After the popularity of the Hub at the 
Brisbane Youth Detention Centre, this 
Hub will compliment cultural programs 
and re-connect young people with their 
communities via the ‘My Place’ modules.

The event was held in conjunction with 
CYDC’s NAIDOC Week celebrations and 
the young people resident in the centre 
enjoyed the opportunity to tell stories, 
play music and perform dances, before 
they gave visitors a demonstration of  
the features of the Hitnet Hub. 

The Assistant Director-General of Youth 
Justice explained that the intention behind 
the partnership between Hitnet and 
Youth Justice was to continue to explore 
ways to connect young people to the 
broader community - especially to their 
home communities in rural and remote 
areas of North Queensland, where the 
Hitnet Hubs are almost ubiquitous.

Throughout 2017 we installed 
new Hitnet Hubs in diverse 
sites around the the country. 

These were:
• Saibai Island Primary Health Clinic 

in the Torres Strait
• Cleveland Youth Detention Centre 

in Townsville
• Ngukurr General Store in Southern 

Arnhem Land
• Cohealth Community Health Service 

in Footscray, metro Melbourne

We also upgraded the Hubs at some 
existing sites for the third time. These 
were all Primary Health Care Centres in 
Cape York and the Torres Strait – those 
sites being Lockhart River, Pormpuraaw 
and Thursday Island. Having serviced 
these parts of Queensland for over 
a decade, it’s great to see that these 
Hubs are still relevant and valued.

Our Mobile Max 
hub is ready to roll

We’re so excited to have completed 
the final stage of development for  
our outdoor Mobile Max hub. 

Max evolved from community feedback that 
access to information was needed outside 
of the usual sites; clinics, hospitals, libraries, 
community centres. Max has been developed 
for extreme outdoor conditions, runs off 
a 12 hour battery and so can be wheeled 
to where people are gathered for special 
events, or securely docked in his shelter.

With his shelter, Max provides a central meeting 
place and acts as a community digital hub 
complete with community noticeboard, service 
directory and opportunity for consumer surveys. 
With his WiFi hotspot and mobile phone recharge 
he’ll solve the problem of the ‘digital divide’ by 
connecting people to the ‘Internet of Things’  
and the power of the digital economy. 

Hitnet has established a partnership with 
Dandenong and District Aborigines Co-
Operative in South East Melbourne to trial 
Mobile Max in a real life setting, in early 
2018, before he is rolled out nationally.

Indigenous 
Digital Excellence 
awards

Cleveland Youth 
Detention Centre 
launch

New Hitnet 
Hub sites for 
2017



At Hitnet we see amazing 
creative talent that exists 
in the communities around 
Australia. This year we’ve 
proudly distributed the 
following video content, 
primarily as a result of 
partnerships.

Interplay Wellbeing have produced 
beautiful video stories, many from 
North East Arnhem Land, on the 
interplay between health, people, 
work, wellbeing, empowerment, 
community and culture. In the 
future Hitnet will be using the 
Interplay Wellbeing Framework as 
an evaluation tool for its projects.

Hitnet have formed partnerships with 
the following media organisations 
and created their own interactive 
modules to showcase their cultural 
stories: Desert Pea Media, Wantok 
Music, TEABBA, NG Media.

Gaining access to digital education 
is key for operating in the digital 
economy. ACCAN have produced 
a useful set of videos that are 
now part of the ‘Digital Ready’ 
module on the Hitnet network.

We partnered with Yirara College in 
Alice Springs to promote the work 
of the freshest young producers in 
the country. The Yirara TV channel 
shares key information and media 
produced by the Yirara media 
students, especially the weekly 
Yirara TV Bulletins. By promoting 
Yirara TV Bulletins across the 
network of hubs, the partnership 
will increase accessibility, improve 
digital and health literacy, and 
connect communities, especially 
Yirara students and their families. 

Check it out at via:  
hitnet.com.au/kiosk/

2017 National Network 
Usage Statistics

Top 10 modules 

used across all 

sites for 2017

In 2017, there were on average 1,000 
purposeful uses of each Hub for the year, 
in 40 different communities, with locally 
produced content being the most used.

Fresh content 
distributed from 
our partnerships

Elder: 555 (10%)
Adult: 1,161 (20%)
Teen: 2,403 (42%)
Child: 1,615 (28%)

Hubs: 11
Purposeful uses: 5,734
Female: 2,262 (39%)
Male: 3,466 (60%)

URBAN

Elder: 1,197 (10%)
Adult: 2,500 (21%)
Teen: 4,393 (37%)
Child: 3,909 (33%)

Hubs: 11
Purposeful uses: 12,008
Female: 5,972 (50%)
Male: 6,027 (50%)

REGIONAL

Elder: 2,449 (9%)
Adult: 5,087 (20%)
Teen: 9,677 (37%)
Child: 8,698 (34%)

Hubs: 18
Purposeful uses: 25,920
Female: 12,668 (49%)
Male: 13,242 (51%)

REMOTE

Money Channel
4.0% / 3126 uses

Kaiyai Girl
3.9% / 3058 uses

Don’t Make Smokes Your Story
3.8% / 2946 uses

Kids Matter
2.9% / 2295 uses

The Diabetes Story
4.4% / 3429 uses

Music Channel 
5.9% / 4621 uses

Deadly Kids 
4.6% / 3616 uses

Lockhart Bush Tucker 
4.4% / 3432 uses

Young Parenting 
6.1% / 4773 uses

My Place – All Hubs 
12.6% / 9875 uses



“Through the news the 

community can get their 

stories out and people 

can think about the 

important issues.”

–
Daphne Daniels
Editor of the Ngukurr News

Ngukurr launch and 
partnership with EGF  
and University 
of Wollongong

We love partnerships, particularly 
with organisations that are doing 
deep, impactful work in some of the 
hardest to reach communities. 

Associate Professor Kate Senior from the 
University of Wollongong is a medical 
anthropologist who’s been working with the 
Ngukurr community in Southern Arnhem Land 
for over 20 years. With Ngukurr local Daphne 
Daniels, they’ve setup the Ngukurr News and 
are keen for it to have a wider, more accessible 
digital audience. The Hitnet Hub was launched 
in Ngukurr in July 2017 and distributes the 
Ngukurr News in both English and Kriol.

The residents of Ngukurr now have a  
platform where they can advocate for their 
issues and concerns and ensure their voices 
are being heard by the wider community.  
This is a truly innovative partnership involving 
local community groups, national NGOs,  
media and telecommunications partners,  
and research organisations.

Top 10 Modules 

used in Ngukurr 

in 2017 (6 Months)

Money Channel
5.5% / 223 uses

Lockhart Bush Tucker
3.9% / 158 uses

Ngukurr News
5.7% / 229 uses

Kids Matter
5.6% / 227 uses

My Place Ngukurr
36% / 1458 uses

TEABBA
3.4% / 137 uses

Yirara TV
3.3% / 134 uses

Know Your Rights
3.1% / 124 uses

NAIDOC Week
2.6% / 104 uses

Music Channel
3.5% / 141 uses
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Our network

hitnet.com.au

Hitnet’s platform in 
Australia includes 
approximately 50 Hitnet 
Community Hubs in 
urban, regional and 
remote communities. 

The Hubs are located in 
health clinics, hospitals, 
schools, libraries and youth 
detention centres.

Each Hub is used on average 
1,000 times per year, and 
each “use” represents a 
purposeful interactive session 
- not just passive viewing of 
a screen. Further, to broaden 
the reach, the content is 
distributed via the web and via 
downloadable, offline capable 
web apps to mobile devices.


